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W R WR 

 
0.08 3 0.24 
0.06 2 0.12 
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 0.11 4 0.44 

0.09 3 0.27 
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The Seven Ss Framework
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ϣЪϽϧЇгЮϜ буЧЮϜ 

ϼϹЋгЮϜ :сϠϽПгЮϜ:̸̀̀̀Ј̸̸̹ 
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  Systems

Style

Staff

Shared Values

Skills
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

 

 

 

 

 

 

 

 

 ϼϹЋгЮϜ : ̪ сϠϽПгЮϜ̸̀̀̀Ј̸̹̺ . 

 

 

 
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  

  

 


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
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- 

-  

-  

-  

- 

-  

-  

-  

-  

  
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

Chandler
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

 

 

 
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

 

 

 

 

 

 

  

 
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 

  

  

  



 

 
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

 

 

 

 

 


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 






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




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 
 

 

 

 

 

 

 

 

  













 

 

 

 

 

  



 


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 
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



 

 

 

 

 

 

  


 
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




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 

  

  

  

  

 
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

 

  

  

  

  

  

  

  

  

  

  

  

 
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



  

  

 
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

 

 
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

ϤϜнГ϶ 

 ϣϠϝЦϽЮϜ

ϣуϯуϦϜϽϧЂшϜ 

)1( 

 ЙЎм

ϽутϝЛгЮϜ 

)4( 

ϼϜϽЧЮϜ ϺϝϷϦϜ 

)2( 

̭ϜϸцϜ ЀϝуЦ 

)3( 

 ̭ϜϸцϜ ϣжϼϝЧв

ϽутϝЛгЮϝϠ 

 ϼϹЋгЮϜ : ̪ сϠϽПгЮϜ̸̀̀̀Ј ̪̹̺̻  
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

 

 

 

 



 
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 

 

 




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- 

-  

-  

-  

-  
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

 

 

 

 

 

  

  

  

  

  

 
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

 

 

  

  

  

 

 
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
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
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 
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
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



http://andalusuniv.net

http://andalusuniv.net/


 

 

 

 

 

 


