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This course focuses on electronic commerce applications, technologies, and tools which are used
to conduct business on the World Wide Web. It reviews foundations of e-commerce, its
infrastructure, current business models in business-to-customers (B2C) and business-to-business
(B2B) transactions, security and quality assurance, web site design strategies, payment systems,
and various issues—Internet marketing, legal, regulatory, technological, social, and ethical--
which relate to electronic business, systems development issues, electronic data interchange, web-
based marketing, e-supply chains, e-procurement, e-marketplace, customer relationship
management, and web-enabling mobile. A major part of the course will be devoted to hands-on
practices covering client-side (front-end) and server-side (back-end) applications in web-based
business information systems. Essentials of contemporary programming tools for e-commerce
development such as HTML, XML, ASP (VB/JavaScript) ... will be explored. E-Business case
studies are used to demonstrate the advantages and the challenges related to integrating

ecommerce applications.
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After the completion of the study scheduled student should be able to:

Knowledge and understanding skills:




1- Understand the process of setting up an interactive web site, displaying product catalogue,
deploying shopping carts, handling credit card transaction.
2- ldentify e-business models.
3- Describe issues of concern in the design and development of an e-commerce.
- Discuss the techniques and technologies used to process online payments.
- Understand the process of maintaining security on the E-commerce site.
- Have knowledge in XML technology related to Business-to-Business E-commerce.
- Discuss the issues facing businesses that are considering worldwide marketing of their
products and services.
- Discuss how the "digital divide" is impacting on our society and impact of the Internet
on education.

Cognitive skills :

1- Evaluate the information needs and requirements of a business entity wishing to adhere to
ecommerce paradigm.

2- Participate in the development of an appropriate business information system to support the
organizational needs.

3- Be able to differentiate between business-to-business marketing and business-to-consumer
marketing

Practical and subject specific skills :

1- Work with an online store and modify it as necessary.
2- Build an online store and enhance customer relationship management.
3- Be aware of security issues and of technologies designed to ensure secure transactions

General skills.
1. Be able to work as a team
2. Be able to write reports and make presentation
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conceptual, practical and
technical skills of planning
and monitoring a project
plan using an appropriate
CASE tool

Demonstrate an
understanding of Agile
ds Al Development
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Describe in detail the
theory, concepts and

s s methods pertaining to the
Unified Modelling
Language (UML).
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implementation of a
software system using
Object Oriented Concepts.
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Create requirements using
use case modelling
concepts.
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Employ tools and
techniques for Object
Oriented Software
Engineering,
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Solve problems in
software development
activities from
specification to testing
individually and as part of
a team.
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3 1 | Course Introduction and Introduction to e-
Overview of e-Business commerce 1
al,a3 Concepts, Histories, and
Characterizations
a2,bl,b3 3 1 | Describe e-business, E-commerce
Business Models | 2
B2B, B2C,G2B .... and Concepts
The Internet and World Wide | E-Commerce
al,a3,b : :
1.a3.bl 3 1 Web, Web design, JavaScript | Infrastructure 3
Personal Web Server (PWS), | Internet
al,a3,bl,cl,c : .
La3,bl.el.c2 6 2 Active Server Pages (ASP) Information 4
Server (11S);
al,a3,bl,b2,c1,c2 3 1 | Describe types of credit | E-Commerce
Payment 5
cards. Systems
al,a3,b E-marketing strategies E-Commerce
La3.bl 3 I 9 9 Marketing 6
Techniques
a3,bl,b2,cl 3 1 | what and how we build | Building product
catalogue 7
the e—catalogues.
a3.bl.b2.cl 3 1 Web Spider and search agent | search product 8
o catalogue
al.a3.bl 3 1 Transaction Systems Internet 9
T Communication
al,a3,bl 3 1 | XML Shopping Carts 10
al.a3.bl 3 1 Characteristic of benefits of E- | E-Government,
T Government. Marketplaces,
11
and
Communities,
a3.bl,b3.cl,c Privacy, Security, Legal and Security and
3.b1.b3,cl.c3 6 2 Taxation Issues Encryption, Web | 12
Security
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1. Lecture: It is the most frequently employed teaching method to convey knowledge and
explain theories to students in large groups (50-200) or in sessions, which consist of more than
one group gathered in one classroom.

2. lecture - Discussion: A short lecture/ address followed by discussion

3. Seminars: These are mainly used with small groups of students (20-30) students in which they
find better chances for discussing and participating in the teaching process.

4. Group projects: Students work on a project in groups of 2 to 3 students. Important for

learning by doing ,using the results in practical manner &for promoting team work skills
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1. Turban, E., King, D., McKay, J., Marshall, P., Lee, J., & Viehland, D. (2010). Electronic commerce: A
managerial perspective 2010. Upper Saddle River, NJ: Pearson Prentice Hall. ISBN 9780136100362
2. Efraim Turban, et al., Electronic Commerce: A Managerial and Social Networks Perspective
2012, 7wedition, Pearson, 2012, ISBN: 0-13-214538-3.
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1. Electronic commerce
E-Business and E-Commerce Management: Strategy, Implementation and Practice, 3rd Ed.,

Prentice Hall, 2007.
2. Electronic commerce
Turban, E., King, D., Lee, J., & Viehland, A Managerial Perspective, Upper Saddle River,

NJ: Prentice Hall, 2006
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